EXPANSION FAST FACTS
Total Cost: $150 million
Completed: March 2009

Exhibit Hall: 55,000 sq. ft.
Grand Ballroom: 25,000 sq. ft.
Pre-function & Registration: 25,000 sq. ft.

Administrative Offices: 7,500 sq. ft.
New Civic Plaza: 22,000 sq. ft.

Existing Conference Building: 28,000 sq. ft.

Full-service Catering
Audiovisual & Electrical Services
Convenient Onsite Parking
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SIMPLY MORE GREEN
MEETINGS & EVENTS
As a leader in the meetings and
events industry, the newly expanded
Pasadena Convention Center is
implementing a host of sustainable
initiatives. Because of its commitment
to responsible environmental
practices, the facility has been
awarded LEED (Leadership in
Energy and Environmental Design)
Certification from the United States
Green Building Council, making it
one of the greenest convention
centers in North America.
Developed in 2000, LEED is a
third-party certification program and
the nationally accepted benchmark
for the design, construction and
operation of high performance
green buildings. It is a point-based
system where projects earn points
in six categories, including
sustainable sites, water efficiency,
energy & atmosphere, materials
& resources, indoor environmental
quality, and innovation in design.
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PASADENA CONVENTION
CENTER’S ENVIRONMENTALLY
FRIENDLY INITIATIVES

s Automated, high-efficiency
lighting and equipment, including
LED technology.

= A new energy-efficient central
plant ensures the larger facility
doesn't increase demand on
Pasadena’s electrical grid.

s The expansion project is
designed to perform 32 percent
better than California’s energy
efficiency standards.

= Water-conserving restroom
fixtures are predicted to reduce
water consumption 37 percent.

= An aggressive recycling
program manages show and
operational waste.

m Facility is one-half mile from
Gold Line commuter rail station
and within walking distance of
three bus stops, encouraging use
of public transportation.

m Preferred parking for employee
carpools/vanpools and
incentives for those using public
transportation are being offered.

m 85 percent of the construction
waste from the expansion
project was recycled.

s 44 percent of the building
materials were locally
manufactured.
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PASADENA THINKS GREEN
The City of Pasadena is famous for many

things, including its leadership in environmental

advocacy, compliance and protection. As one of

America’s most progressive cities, Pasadena has

woven sustainability into every aspect of’

municipal management.

s Pasadena is one of the few cities in the nation to
draft and implement a Green City Action Plan.

s The city’s Green Building Ordinance requires
LEED Silver ranking for major developments
and municipal buildings.

s After a three-year renovation, City Hall
reopened in 2007 with LEED Gold Certification.

s The city has acquired a fleet of 50 “clean”
vehicles, promotes an Area Rapid Transit System
for commuters and has created 60 miles of bike
lanes and parking for 1,000 bikes citywide.

s Pasadena recycles more than 85 percent of its
green waste and diverts more than 500,000
containers yearly from Rose Bowl events.

s In March 2008, Popular Science recognized
Pasadena as “one of the 50 greenest cities in
the nation.”

s The city is a member of Green Cities
California, a group dedicated to accelerating
local, regional, national and international
efforts to achieve sustainability.

m For its efforts in sustainability Pasadena was
selected as one of 12 cities to be honored for
“Best Practices in Municipal Government” at
the September 2008 conference of the
International Association of City Managers.



